


The magazine
The Scots Magazine, the oldest magazine 
in the world, is packed with entertaining 
and informative features on Scotland’s 
people, places, culture and leisure. Every
issue celebrates Scotland’s rich urban and rural life –
from the great outdoors to the vibrant city scene; all 
complemented by stunning photography.

The Scots Magazine remains the biggest selling Scottish 
interest title in the UK. 

Introduction

Sources: ABC Jan – Dec 14,TGI Jan – Dec 14, Google Analytics August 2015, social media up to w/c 21 Sept 15
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Social Media
Facebook and Twitter pages to 
engage in conversation with our 
consumers.

The website - www.scotsmagazine.co.uk 
A place for consumers to be more engaged. 
The Scots Magazine life-style website is packed
with unique content that compliments the 
magazine and offers our audience even more.

@scotsmagazine

https://itunes.apple.com/gb/app/app/id471876925
https://www.facebook.com/pages/The-Scots-Magazine/120253508026978?fref=ts
https://twitter.com/ScotsMagazine
https://play.google.com/store/apps/details?id=com.pagesuite.droid.scotsmagazine&hl=en_GB
http://www.scotsmagazine.com/


UK Sales Share*

51% East Scotland

29% West Scotland

8% North England

5% Midlands

5% London and South East

1% Wales and South West

Gender

Male 42%

Female 58%

Demographics

68%
ABC1 readers

47
Average reader age

A valuable audience

A receptive audience

• Readers of The Scots Magazine are a prime target for advertising 
as they are more likely to act upon adverts than the average, so 
therefore minimising wastage.

• Over half of our readers have acted on an advert seen within the 
magazine.*

• Over half of our readers are the main shopper of their household. 

• The magazine is used as a key source of information, a third of our readers 
keep it and refer to it again.*

• Over half of readers of the title pass the magazine onto someone else 
once they have finished with it.* 

Sources: TGI Jul 13 – Jun 14 *Scots Magazine reader survey 2014, *UK Marketforce



The Scots Magazine provides brands with a number of different touch points 
to target our consumers, working together we can create an exclusive brand 
alliance package that provides added value and increased stand out.

Below is an example of some of the opportunities that the package can 
include…

• Inside front cover 
• Outside back cover
• Full page
• DPS
• Inserts
• Page sponsorships
• Promotional coverage in magazine
• Reader offers
• Positions on subscribers newsletters/mailers
• Banner advertising
• Blog mention on www.scotsmagazine.com
• Facebook and Twitter mentions
• Enabled links to your website when mentioned in the Digital Edition.
• Digital-only ad pages in the first half of Digital Edition for one issue.

We also have The Scots Magazine directory, an exclusive editorially designed 
page within the magazine that provides you with the opportunity to achieve 
greater stand out in the magazine.

Brand Opportunities



Display Sales
Melissa Shipman
Tel: 020 7400 1070
mshipman@dcthomson.co.uk

Display Sales
Georgia Reierson
Tel: 020 7400 1057
greierson@dcthomson.co.uk

Classified Sales
Lauren Slade
Tel: 020 7400 1055
lslade@dcthomson.co.uk

Inserts Manager
David Holland
Tel: 020 7400 1051
dholland@dcthomson.co.uk

Inserts Sales
Matthew Hall
Tel: 020 7400 1098
mhall@dcthomson.co.uk

Production
Connie Edwards
Tel: 020 7400 1032 
cedwards@dcthomson.co.uk

For specifications or Terms & Conditions please contact us.

Contacts

Rates
DPS £2,500
Full page £1,500
Half page £900
Quarter page £600
Eighth page £400
Inside front cover £1,900
Outside back cover £1,800
Classified £25 per CCM
Inserts £21 per 000
Lineage £9 per line

Want to know about other DC 
Thomson brands? 
Visit www.dcthomson.co.uk or 
contact us for more information.

mailto:mshipman@dcthomson.co.uk
mailto:greierson@dcthomson.co.uk
mailto:bpiper@dcthomson.co.uk
mailto:dholland@dcthomson.co.uk
mailto:dholland@dcthomson.co.uk
mailto:lbrown@dcthomson.co.uk
http://www.dcthomson.co.uk/

